




•

•

Data represents an average respondent score on a scale of -100 to 100 across the ten category drivers. (6 Emotional and 4 Rational)
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Join in the public shaming Defend to the bitter end

•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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Completely miserable It's a pleasure
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Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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Good Riddance I need it back!

•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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Hate them Love them
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•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 



•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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It is the worst ever It is amazing
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Does harm Out for Common good

•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 





•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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Strong influence Not influence at all



•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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Stuck in the stone age Cutting Edge
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Have no need for them Can't live without them
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Percentages represent the percent of respondents who responded above or below the average emotional score by market. 
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No way Absolutely plan to purchase

•

Percentages represent the percent of respondents who responded above or below the average emotional score by market. 


